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RE: Docket No. RM 201.7-12

Dear Commissioners:

I am writing on behalf of The New York Botanical Garden, our donors/members and, most
importantly, those we serve in the fti-state atea of New York, New Jersey, and Connecticut,
including many underserved communities, In addition, NYBG is an internationally recognized

leader in scientific research, horticultural education, and fot its outstanding piant collection which
serves an intetnational community.

We simpty do not understand why suddenly there is a need to increase nonprofit marketing mail

rates for the nominal benefit of commercial marketing mail. This would seem to fly in the face of
the rationale of the law granting nonprofìts a discounte d nte.

,{s a practic al matter, injecting unanticipated increases such as those ptoposed here by USPS will
meân that our fundraising budget will not be able to keep pace with the inctease in postage costs.

The inevitable result will be a reduction in our use of the mail, a reduction in out revenues, and, in
turnr â reduction in our ability to serve our benefi.ciaries. If our postâge râtes were to inctease, say,

5o/o, and produce a correspon dtng 5o/o loss of revenue, we would not be able to support our

prograrnmatic work, our archival collections, and the educational offerings for Btonx communities
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Please do not change the current system for calculating nonprofit râtes implemented by the Postal

Service ten years ago. \We see no pressing need for a change, especially not one that will do harm

to all nonprofits uqing the mail.

v"ry yorrs,

ership Representative
The New Yotk Botanical Garden
2900 Southern Blvd
Bronx, NY 10458


